INDEX SH7E68 $£945 F62= (510892
[SES] [HEEREREEDES|E] BETCTE T £ o®E & Fo(1)
S Ly e LD RSP (2)
[EERFEERTF)U T W TS T — DB [T DUN T e rrrerrere e (4)
im%%%%ﬂ%iqmg)%g |:&:®EQE—J—(L—_DL\? ......................................................................... (6 )
%ﬁ:l:ufﬁgj/l\ I’j(ié)‘jﬁgﬁgng ?Eﬁ+2o24J .................................................................................. (7)
7_K]EE%1§E’§E{E{%|§§ m%fﬁfﬁ\ykjﬁibgﬁﬁ{%ﬁﬁwﬁﬂu ................................................................ (8)
REREE KB AN DIRIR BIE DR oo e e e e (10)
BEERFUE ST « S SJOR LTI T e vveeeeemeeeeeommee e s oo (12)
(KBRS TR T BAREIRE | 78 CSBEAI TR T L) reee oo vrrreeee e sttt e e et (13)
e S L o T N G - (14)
ML | [ACBIDEIEIR(ES — T 4 7| DR vvveeeerrrrreesmmnreeeaniieeeans BEKERS - (15)
W’%%J |'7J<E*43%EE%EJ @aﬁﬁ(:%ﬁ‘_tft .................................................................... (‘]9)
S DBV DT < OIS O T BT F T G H B F- (20
TR R E DD D DK BRE DI TTIC DN Terrereerreeeen B O Bt (22)
N e ey = v i Pl LT G s (24)
[EHIRE | BEHAEBAMBREE~ZT v F7 v FHHEDZA A~ 5 B = P (25
[EHERE] ~—sF 4V IDIU—LD—0mERLEE E OB EE. 4,
KBELRHRDER N
(4 A= NZSEE] KBA—T —~BARFE, E<ASRNKERSE~48 5 @ — (36)
EFNNV AN o mE A s STl B OB = e (37)
(4 L=NREEE] KET TR T ST B FRDAGEHEEE ~ v ovoveeeeereeeon Ea: = (38)
Eljktgfjb\nga:)\%DB-d- ............................. . (39) E$7KET5%%%??§§§§ .......................... (54)
A7 FEOAKERATETETESR - (40)  JWWA (BAKERR) BHEERE e (56)
A AE R A 06ERADEHEICONT - (41) ﬁé%é’%ﬁ%ﬁ‘ﬁwMl:%gi(ﬁﬁgﬁ%%ﬂ%m s
AoR—LAR—INDIEH (48L [CDWVC---- 5
SH 7 EEEAKERATHEAmBREREE - (42) ””% e g i ; . .
AHREREA RN REEAEELE - 5
20256 (WA (EBKHR) -ASPIRE (77 AT ) RRERRRODE N
Az | R [T Yo rreenennnannnniananaaeseataanaons o (@A) Rl sncooannannaasaacoanaacnaeasaaeaaaaaaaREsaRa (60)

ANip=ttieE - Tﬁ% BRI TER e (48)



Contents Vol. 94 No. 6 June 2025

To Revision of the Guidance
......................................................................................... . by HirOkO NAGA/\/\|NE (’I )

Kurashiki City Waterworks Bureau Human Resource Development Plan~Introduction of a
Step-Up Training Program~
............................................................................................ . by Sachlko TAKAM| --- (25)

Development of Water Supply Business PR Taking Advantage of Marketing Framework
..................................................... by Masanao WATANABE and Ak|h|ro OZAWA (3’])



